
Υ   Π   Η   Ρ   Ε   ΢   Ι   Ε   ΢         Ε   Ρ   Ε   Υ   Ν   Α   ΢         Α   Γ   Ο   Ρ   Α   ΢ 



ΓΔΝ ΘΑ ΢Α΢ ΚΟΤΡΑ΢Ω ΜΔ ΝΟΤΜΔΡΑ… 

 

ΘΑ ΢Α΢ ΓΔΗΞΩ ΠΟ΢Ο ΠΟΛΤΣΗΜΖ 
ΔΗΝΑΗ Ζ ΔΡΔΤΝΑ ΓΗΑ ΣΟΝ ΣΟΤΡΗ΢ΜΟ 

ΜΑ΢,  

ΟΣΑΝ Δ΢ΣΗΑΕΔΗ ΢ΣΖ ΜΔΓΑΛΖ 

ΔΗΚΟΝΑ 
 



ΓΗΑ ΣΖ ΢ΖΜΔΡΗΝΖ ΔΚΓΖΛΩ΢Ζ: 

ΑΠΔΤΘΤΝΘΖΚΑΜΔ ΢Δ 14 ΔΠΑΓΓΔΛΜΑΣΗΔ΢ ΣΟΤ 

MARKETING, ΢Δ 12 ΥΩΡΔ΢… 

ΑΠΟ ΣΑ ΓΗΔΘΝΖ ΓΗΚΣΤΑ ΣΖ΢ FOCUS BARI: IRIS & 

EMRO 



2 ΑΠΛΔ΢ ΔΡΩΣΖ΢ΔΗ΢: 

ΠΟ΢Ο 

ΔΗΜΟΦΘΛΗ΢ 

ΕΘΝΑΘ ΢ΗΜΕΡΑ Η 

ΕΛΛΑΔΑ,  

Ω΢ ΣΟΤΡΘ΢ΣΘΚΟ΢ 

ΠΡΟΟΡΘ΢ΜΟ΢; 

Η ΢ΗΜΕΡΘΝΗ ΚΑΣΑ΢ΣΑ΢Η & 

ΕΘΚΟΝΑ ΣΗ΢ ΥΩΡΑ΢ 

ΕΤΝΟΟΤΝ Ή 

ΤΠΟΔΑΤΛΘΖΟΤΝ ΣΗΝ 

ΕΠΘΛΟΓΗ ΣΗ΢ ΕΛΛΑΔΑ΢ Ω΢ 

ΣΟΤΡΘ΢ΣΘΚΟ ΠΡΟΟΡΘ΢ΜΟ;  



ΣΑ ΚΑΛΑ (;) ΝΔΑ… 



1. Ζ ΔΛΛΑΓΑ ΠΑΡΑΜΔΝΔΗ  

ΓΖΜΟΦΗΛΖ΢ ΠΡΟΟΡΗ΢ΜΟ΢… 



 

Greece is popular here; 

this year there have 

been more flights to 

Greece than ever 

NORWAY 
Greece has ever 

been one of the 

greatest places for 

holiday 

FRANCE 
The % of people 

interested in Greece is 

growing in time: 14th in 

2003 & 8th in 2011 

SPAIN 



2. ΜΔ ΓΗΑΥΡΟΝΗΚΑ ΒΑ΢ΗΚΑ ΟΦΔΛΖ: 

ΖΛΗΟ΢ | ΘΑΛΑ΢΢Α | ΦΑΓΖΣΟ | ΠΟΛΗΣΗ΢ΜΟ΢ 



  

Relaxing | beautiful 

islands | healthy food | 

sunshine | cruises | 

Santorini  

AUSTRALIA 

Wonderful sea | 

landscapes |  weather | 

good food | culture 

FRANCE 

Greece is popular 

among Russians, due 

to cultural closeness 

RUSSIA The Aegean is liked as a 

honeymoon destination 

…  

a romantic scenery 

CHINA 



3. ΚΑΗ ΜΔ ΚΑΛΖ ΢ΥΔ΢Ζ 

ΠΟΗΟΣΖΣΑ΢ | ΣΗΜΖ΢ 



  

 

Different solutions,  

for all pocket sizes 

ITALY 

Good price-quality 

ratio, nice resorts 

RUSSIA 

I feel Greece is getting 

more popular due to 

cheaper prices 

TURKEY 



4. Ζ ΔΛΛΑΓΑ ΠΑΡΑΜΔΝΔΗ ΔΝΑ LOVE BRAND 

ΜΔ ΜΔΓΑΛΖ ΢ΤΝΑΗ΢ΘΖΜΑΣΗΚΖ ΑΞΗΑ 



 

 

We can travel longer 

distances, but we still 

visit, because we love 

the Greek people 

NORWAY 

There is a feeling of 

genuine love for the 

country 

SWEDEN 



ΣΑ ΚΑΚΑ (;) ΝΔΑ… 



ΔΥΔΗ ΔΠΖΡΔΑ΢ΔΗ Ζ ΚΡΗ΢Ζ ΣΖΝ ΔΗΚΟΝΑ ΣΖ΢ 

ΔΛΛΑΓΑ΢; 

΢ΗΓΟΤΡΑ 

ΝΑΗ 



Greece as a holiday 

destination? Not as 

good  

as it was 4 years ago 

UK 

Sliding down from 5 to 

4, on a 5-point scale 

SWEDEN 

The overall sentiment is rather 

negative  here , but not yet 

converted into new holiday 

habits 

NETHERLANDS 

A slight decrease of 

visits from  7% in 2009 

to 5%  

in 2011 

RUSSIA 



ΔΗΝΑΗ Ζ ΑΝΣΗΓΡΑ΢Ζ ΟΛΩΝ Ζ ΗΓΗΑ; 

΢ΗΓΟΤΡΑ 

ΟΥΗ 



 
ΑΛΛΗΛΕΓΓΤΟΙ 

 
ΓΑΛΛΙΑ 
Ι΢ΠΑΝΙΑ 
ΙΣΑΛΙΑ 

 
We will try to support 

your economy by visiting, 
especially now – current 

situation is in your favour  

 
ΟΡΘΟΛΟΓΙ΢ΣΕ΢ 

 
΢ΚΑΝΔΙΝΑΒΙΑ 
Μ. ΒΡΕΣΑΝΙΑ 

ΟΛΛΑΝΔΙΑ 

 
Functional benefits are on 
decline…there are other 
alternatives, that may 
become new favourites 

 
ΟΠΟΡΣΟΤΝΙ΢ΣΕ΢ 

 
ΡΩ΢ΙΑ 

ΑΤ΢ΣΡΑΛΙΑ 
ΣΟΤΡΚΙΑ 

 
Prices are expected to go 
down… high speculation 
that it is cheaper to visit 

at the moment 



3 ΒΑ΢ΗΚΔ΢, ΓΟΜΗΚΔ΢  

ΠΖΓΔ΢ ΑΝΖ΢ΤΥΗΑ΢  



1. Ζ ΝΟΜΗ΢ΜΑΣΗΚΖ ΑΝΑ΢ΦΑΛΔΗΑ: 

Ο ΦΟΒΟ΢ ΣΖ΢ ΓΡΑΥΜΖ΢ 



  

  

The Euro issue is at the 

heart of the tourists’ 

fear… what if they are 

stuck  

in Greece? 

UK 

The scare of being left 

on a remote island 

without money… 

SWEDEN 



2.   ΟΗ ΚΟΗΝΩΝΗΚΔ΢ ΑΝΑΣΑΡΑΥΔ΢: 

ΑΒΔΒΑΗΖ Ζ «ΔΠΗΣΤΥΗΑ» ΣΩΝ ΓΗΑΚΟΠΩΝ  



 

The dominant story on 

reports of hungry people 

come as a shock  

AUSTRALIA 

The main question is how 

strikes & conflicts in Athens 

affect the situation on the 

islands  

NORWAY 

Due to Golden Dawn & 

the immigration issue, 

Athens is a city to 

avoid 

UK 



3.   ΟΗ  Η΢ΣΟΡΗΔ΢ ΓΗΑΦΘΟΡΑ΢: 

ΚΑΣΑΛΤ΢Ζ ΣΖ΢ ΠΟΛΗΣΗ΢ΜΗΚΖ΢ ΜΑ΢ 

ΜΟΝΑΓΗΚΟΣΖΣΑ΢ 



 

Greeks are seen as 

making promises that they 

cannot fulfill  

UK 

There is a feeling that 

Greeks do not want to try 

hard enough 

SWEDEN 

Greece is not very popular 

currently… people over 40 

y.o. do not have a good 

impression on the country 

CHINA 



1 ΢ΖΜΑΝΣΗΚΟ ΢ΤΜΠΔΡΑ΢ΜΑ: 

 

 

 

Ο΢Ο ΠΔΡΝΑ Ο ΚΑΗΡΟ΢,  

ΟΗ ΑΜΔ΢ΟΗ ΑΝΣΑΓΩΝΗ΢ΣΔ΢ 

(ΣΟΤΡΚΗΑ, ΑΗΓΤΠΣΟ΢), ΦΑΗΝΟΝΣΑΗ  

ΟΛΟ ΚΑΗ ΚΑΛΤΣΔΡΟΗ! 



ΣΑ 

ΑΝΣΗ΢ΣΑΘΜΗ΢ΜΑΣΑ… 



Ζ ΝΟΜΗ΢ΜΑΣΗΚΖ ΑΝΑ΢ΦΑΛΔΗΑ: 

ΔΝΗ΢ΥΤ΢Ζ ΣΖ΢ ΚΑΛΖ΢ ΢ΥΔ΢Ζ΢  

ΠΟΗΟΣΖΣΑ΢ | ΣΗΜΖ΢ 

Tourists expect a price 

decrease in Greek 

resorts… not there, yet! 

RUSSIA 

People are asking about 

cheaper prices, but no 

one is sure what the 

answer is! 

AUSTRALIA 



ΟΗ ΚΟΗΝΩΝΗΚΔ΢ ΑΝΑΣΑΡΑΥΔ΢: 

Ζ ΑΛΖΘΔΗΑ Ο΢ΩΝ ΜΑ΢ ΔΠΗ΢ΚΔΦΣΖΚΑΝ 

Meeting friendly & welcoming 

people was a wonderful way 

to prolong the summer! 

UK 

Happy tourists, fully booked 

restaurants, beautiful moments… 

this is what one experiences even  

now! 

ITALY 



ΟΗ  Η΢ΣΟΡΗΔ΢ ΓΗΑΦΘΟΡΑ΢: 

ΔΠΗ΢ΣΡΟΦΖ ΢Δ ΓΗΑΥΡΟΝΗΚΔ΢ ΑΞΗΔ΢ 

You are the cradle of 

democracy… still 

remember? 

UK 

If the stories persist, you will 

gain bad reputation… and, as 

you know, there are other 

alternatives 

NORWAY 

 It would be nice to see 

hard-working people 

rebuilding the country 

SWEDEN 



ΣΟ ΠΗΟ ΢ΖΜΑΝΣΗΚΟ ΑΠΟ ΟΛΑ: 

Ζ ΢ΤΝΑΗ΢ΘΖΜΑΣΗΚΖ ΑΞΗΑ ΣΖ΢ ΥΩΡΑ΢ 

ΣΟ LOVE BRAND ΣΖ΢ ΜΔ΢ΟΓΔΗΟΤ 

It was and always remain like 

that… great history cannot be 

thrown away by economic 

issues 

FRANCE 

There is only one Greece, 

and that’s why you are 

loved! 

SWEDEN 



56% ΣΩΝ ΔΛΛΖΝΩΝ ΠΖΓΔ ΓΗΑΚΟΠΔ΢ ΣΟ 2011… 

ΣΟ 92% ΑΠΟ ΑΤΣΟΤ΢ ΔΜΔΗΝΔ ΢ΣΖΝ 

ΔΛΛΑΓΑ 

ΠΗΓΗ: FOCUS BARI LIFESTYLES, ΘΑΝΟΤΑΡΘΟ΢-ΘΟΤΝΘΟ΢ 2012  

Ο΢Ο ΓΗΑ ΔΜΑ΢... 



ΔΜΔΗ΢ ΟΗ ΔΛΛΖΝΔ΢, 

ΔΠΑΓΓΔΛΜΑΣΗΔ΢ ΣΟΤΡΗ΢ΜΟΤ ΚΑΗ 

ΔΠΗ΢ΚΔΠΣΔ΢… 

…ΔΗΜΑ΢ΣΔ Ζ ΔΜΠΝΔΤ΢Ζ  

ΓΗΑ ΣΖΝ ΔΠΟΜΔΝΖ ΖΜΔΡΑ! 



ΔΤΥΑΡΗ΢ΣΩ ΠΟΛΤ! 


