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NA TH ZHMEPINH EKAHAQZH:

AMEYOYNOHKAME :E 14 ENAITEAMATIEE® TOY
MARKETING, XE 17 XQPES...

Ano TA AIEGONH AIKTYA THE FOCUS BARI: IRIS &
EMRO




~__ 2 ANAEZ EPQTHZEIZ:

o —

- MNoz0

AHMO®IAHX

EINAI 2ZHMEPA H
EANAAA,
Q2 TOYPIZTIKOZ
[MPOOPIZMOZ;

EIKONA THZ XQPAS
EYNOOYNH

YTHOAAYAIZOYN THN

EMAOIH THX EAANAAAY Q%
TOYPIZTIKO NMPOOPIZMO;







e

- - o
Rt




Greece is popular here;
this year there have
been more flights to
Greece than ever Greece has ever
NORWAY been one of the
greatest places for
holiday

The % of people
Interested in Greece is
growing in time: 14" in

2003 & 8t in 2011

. H EAAAAA NMAPAMENEI
&HMO¢| /\HZ MPOOPIZMOZ...







Relaxing | beautiful
islands | healthy food |
sunshine | cruises |
Santorini

AUSTRALIA

Wonderful sea |
landscapes | weather |
good food | culture

FRANCE

Greece is popular
XN among Russians, due
to cultural closeness

e Aegean is liked as a
honeymoon destination

RUSSIA

a romantic scenery
CHINA
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3. KAl ME KAAH zxEzH
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Different solutions,
for all pocket sizes

ITALY
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Good price-quality
ratio, nice resorts
RUSSIA

| feel Greece is getting
more popular due to
cheaper prices
TURKEY
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4. H EAAAAA NAPAMENEI ENA LOVE BRAND

ME MErAAH ZYNAIZOHMATIKH a=zia




4. H EAAAAA NAPAMENEI ENA LOVE BRAND

ME MEFAAH ZYN‘AIZGH MATIKH aA=zia
® |

'~

There is a feeling of
S — ~ genuine love for the
B - —=n country
’ Y SWEDEN

We can travel longer
distances, but we still
visit, because we love
the Greek people

NORWAY
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A slight decrease of
visits from 7% in 2009
to 5%

in 2011

Greece as a holiday
destination? Not as

good
as it was 4 years ago

RPIZH THN EIKONA THE

"

Sliding down from 5 to
4, on a 5-point scale

The overall sentiment is rather
negative here , but not yet
converted into new holiday

habits
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We will try to support  Functional benefits are on  Prices are expected to go

your economy by visiting, = decline...there are other down... high speculation

especially now —current = alternatives, that may that it is cheaper to visit
situation is in your favour . become new favourites at the moment
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1. NOMIZMATIKH anazoa
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The Euro issue is at the
heart of the tourists’
fear... what if they are
stuck
in Greece? . ! The scare of being left
on a remote island
without money...

H NOMIZMATIKH ANAZ¢AAEIA
o ®POBOX 1H: APAXMHZ




2. 0ol KOINQNIKEZ ANATAPAXEE: ‘
ABEBAIH H «ETITYXIA» TN AIAKOR ION fg




The dominant story on
reports of hungry people
come as a shock

Due to Golden Dawn &
the immigration issue,
Athens is a city to
avoid
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2. ol KOINQNIKEZ ANATAPAXE: -
ABEBAIH H «<EMITYXIA» TON AIAKOANGN % #F%

The main question is how
strikes & conflicts in Athens
affect the situation on the
Islands
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Greece is not very popular
currently ... people over 40
y.0. do not have a good
Impression on the country
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Greeks are seen as
making promises that they
cannot fulfill

There is a feeling that
Greeks do not want to try

hard enough
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o1 AMEzZOI ANTAIQNIZTEX
(TOYPKIA, AIF'YNTOZ), ®AINONTAI
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People are asking about
cheaper prices, but no

one is sure what the |

answer is! i

Tourists expect a price
decrease In Greek
resorts... not there, yet!
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Meeting friendly & welcoming
people was a wonderful way
to prolong the summer!
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EIA O2QN MAx EIT@(ECDTHKAN

Happy tourists, fully booked
restaurants, beautiful moments...
this is what one experiences even

now!




If the stories persist, you will
gain bad reputation... and, as
you know, there are other
alternatives

| ,' g& Ol IZTOPIEZ AIA®OOPAS:
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It would be nice to see
hard-working people
rebuilding the country

You are the cradle of

y democracy... still
f ‘g | remember?




There is only one Greece,
and that’s why you are

loved!
SWEDEN

TO MO ZHMANTIKO AIO OAA:

H ZYNAIZOHMATIKH A=IA THE XOPAX

TO LOVE BRAND THZ ME.Z.OFEIOY

It was and always remain like
that... great history cannot be
thrown away by economic
Issues

FRANCE
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