EAAHNIKOZ TOYPIZMOL

YYYYYYYYYYYYYYYYYY



H EAMNADA
EXEI YIOXTEI
TEPAZTIA AY2OHMIZH

YYYYYYYYYYYYYYYYYY



HAYLH
EINAI

H ENNAAA

YMNOYPrEIO TOYPIZMOY T-
;s;.@ece



ZTPATHIMKH KATEYOYNZH

H AIIOKATAZTALH THZ ®HMHX

YYYYYYYYYYYYYYYYYY



1. HEAMAAAEINAI KOPYQAIOZ NNPOOPIZMOL

2. MOAIZNMPINANO 5 XPONIA
HTAN ZTHN 5" ©EXZH ZTON KOZMO

3. EINAIHMONH ENINOIH
ME PEAAIZTIKO ZXEAIO YAONOIHZHE

YYYYYYYYYYYYYYYYYY



REPOSITIONING GREECE

NMANATOMNOGETHZOYME THN EANAAA
NMPENE!I NA AIAZQAANIZOYME
OT1 MAZ KPATAEI WHAA



H EAMMAAA

EINAI ENA MEGABRAND
2THN TOYPIZTIKH OIKONOMIA

YYYYYYYYYYYYYYYYYY



TO METAAYTEPO
NIAEONEKTHMA
THZ ENAADAL
EINAI TA ZTOIXEIA

lO0Y ZYNOETOYN
THN TAYTOTHTA THZ

YYYYYYYYYYYYYYYYYY




H EANADA
MPENEI NA ANAAEI=E]

KAI NA AIAXEIPIZOEI

TA AIAXPONIKA
XAPAKTHPIZTIKA THE

YYYYYYYYYYYYYYYYYY



NOIA XQPA AEN 6A HOEAE
NA EXEITIZ AZIE2 THZ EAMNAAAL,




H EAANAAA EINAI MONAAIKH

H TAYTOTHTA THL

AEN NPENEI NA MOIAZEI
ME KANENA AAAO NMPOOPIZMO

YYYYYYYYYYYYYYYYYY



H TAYTOTHTA NPEINEI

NA MENEI 2TAGEPH

NA EKOPAZEI TIZ AIAXPONIKEZ AZIEX
KAI THN EIKONA THZ XQPAZ

KAI NA AHMIOYPTEI
MIA MONAAIKH TONOGETHZH

YYYYYYYYYYYYYYYYYY



NMATHN MPOBOAH THZ EANAAAL

AEN APKEI H IPOBOAH TOY AOT'OTYTIOY
TOY OPTANIZMOY EOT

NPEIEI

KYPIQX NA ITPOBAAETAI
H EONIKH TAYTOTHTA THZ EM\AAAL

YYYYYYYYYYYYYYYYYY
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H TAYTOTHTA

THZ EANAAAL
MPENEI NA AEITOYPIEI

07 YNIOTPAGH
KYPOYL

KAl DHMHL

YYYYYYYYYYYYYYYYYY
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H EAMMAAA AEN EINAI ENA MONO MEPOL
AEN EINAI MONO INMATO KAAOKAIPI

EINAI XINIAAE2 TPOOPIZMOI

ME AIAGOPETIKH AIZOHTIKH

A AIAOOPETIKOYZ ANOPQIIOYZ
INMA OAEZ TIZ ENOXEX

YYYYYYYYYYYYYYYYYY



NPOBAAMOYME TO ONOMA KAGE NPOOPIZMOY
NPOBAMOYME KAGE NPOOPIZMO THZ EAMNAAAL

YYYYYYYYYYYYYYYYYY



ANAAEIKNYOYME TON NAOYTO
TON EONIKON ONOMATON,
TON NOAEQN, TON NHZION,
TON MPOOPIZMON OAHXZ THZ XQPAX

YYYYYYYYYYYYYYYYYY



TO ZYNOAO TON ENIKOINONIAKON A=ION
ZYNOETEI THN AOHIHZH THZ EM\AAAL

TH ZYNOAIKH ENMIAICKOMENH IZTOPIA

NOY ESEIAIKEYOMENH ANA KOINA KAl MEZA
MENZTONOIEITOYZ ENIAICKOMENOYZ ZTOXOYZ
THZ ZTPATHINKHL

YYYYYYYYYYYYYYYYYY



XPHZIMOMNOIOYME THN AITAIKH FTANO2ZA
{0 AIEGNH N'NQ22A ENIKOINONIAX

YYYYYYYYYYYYYYYYYY



GREECE IS

STRATEGY

GREECE IS
JUST THE CRISIS

YYYYYYYYYYYYYYYYYY




CRISES
COME AND GO

THE CORE ELEMENTS OF

BRAND GREECE
ARE STILL STRONG




GREECE IS
A GLOBAL SYMBOL

YYYYYYYYYYYYYYYYYY



GREECE IS

ASSOCIATED WITH
THE IDEALS OF HUMANITY




GREECE IS
A DESTINATION




GREECE IS

A MARK OF

GLOBAL
SYMBOLS
AND VALUES

YYYYYYYYYYYYYYYYYY




GREECE IS

ALL TIME CLASSIC

YYYYYYYYYYYYYYYYYY



GREECE IS

THE PLACE THAT GAVE BIRTH

10 DEMOCRACY
AND OLYMPISM




GREECE IS

THE CRADLE OF SCIENCES
PHILOSOPHY
HISTORY
MEDICINE
ARCHITECTURE
MATHEMATICS

YYYYYYYYYYYYYYYYYY




GREECE IS

HOME TO CULTURE
MUSIC
THEATRE

YYYYYYYYYYYYYYYYYY



GREECE IS

THE LAND OF NATURAL BEAUTY
SEA
SUN
BEACHES
MOUNTAINS




GREECE IS
AN ETERNAL VALUE

LASTING IN TIME




GREECE IS

A WORLD OF THOUSANDS
LANDS AND ISLANDS

YYYYYYYYYYYYYYYYYY



GREECE IS
A WORLD OF
DESTINATIONS




ONE TIME
IS NEVER ENOUGH

TO EXPERIENCE
GREECE

YYYYYYYYYYYYYYYYYY




ONE TIME
IS NEVER ENOUGH

TO VISIT
ALL GREEK DESTINATIONS




GREECE IS
A PROMISE

YMNOYPIEIO TOYPIZMOY

-



YOU ARE WELCOME
TO FEEL
LIKE HOME



YOU ARE WELCOME

T0 ENJOY
YOUR BESTTIME EVER




GREECE

ALL TIME CLASSIC

www.visitgreece.gr




