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ESpaiwon brand “EANGSQ”.

ETILUNKUVON TNG TOUPLOTLKNG TIEPLOSOU.
Evioyuon pepldlwv o€ apadooLaKeC KAL VEEC QYO PEC.

|l0OPPOTIN YEWYPAWPLKA TIPOBOAN.

AlapopoTtiolnon Tpoiovtog - avw tou 60% tNnNg SLa@nULOTLIKAG
Samavng yLa tnv poBoAn ToupLopPoU EUTIELPLWY 0TNV EAAGSA.
AUEnon o€ apiéelc, c006a, SLOVUKTEPEVOELC,
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expedia groups

media solutions

fogmbes @ YAhOO!  -curoseont
E E . WNJ Tlaﬁvaéler Booking.com

euronews.  TRAVEIZOO =< skyscanner ka tl‘aVEl

CHANNEL

@ Tripadvisor lastminute.com



GREECE | aMaDEUS expedia group:

et Advertising solutions  Resources  Blog  About Q Contact Us

H EAAG8a Mpooelkiel Tagibiwtes

OPES MPOKEILEVOU Va CrioAaoouy

Visit Greece

Multi-channel and holistic destination marketing approach resulted in an 130%+increase in fraveler bookings year over year

GREECE | aMaDEUS

Avdpkera Kapméviag: Avyouotog (11

Hexpt Nogupptog 2022 “Greece is traditionally a top of mind destination for the Expedia audience. Still, the Brand Partnership activation allowed

AT(OTE}\éO’[.lClTO. Visit Greece and Expedia to both raise awareness about Greece's multi-diverse offer that goes beyond the popular beach
H kapndvia épepe eviunwaiaka holidays and intfroduce the audience with many more exciting experiences and products such as city breaks, Greek
anoteAéopata yia tov EOT. gastronomy and overall lifestyle. The results in terms of awareness but also conversion KPIs exceeded by far our

To yn@iaké SiapnpIoTKS oikooUotHa s expectations, setting a new benchmark for our future advertising plans.”

Amadeus napéxer v npaypauki pétpnon
TWV conversions, aneEIKoViZovtas e noiov
pono noAhoi tagibidtes nou aMnAenibpacav
pe mv diapripion ékheioav teAika us
Biakonés tous otnv ENMdsa.

Nearly 65% o 130%+ Nearly 30%
Er increase in room nights YoY ’f—\ increase in bookings YoY increase in average daily

( 4
snend YoY

15 -
EKATOUPUPLO+ cO,?v‘ggc?ns

Impressions
7 Npépeg

2 Sc?é(k)soo Average length of stay

TablaCaseStudy

Prmect(\'\Agora

€ 6.4 ekatoppupla
Estimated visitor spend

42:1
ROAS

Efi Stylidiad,

2.6 m

Video Views

Organization and Project Agora Drove 11.5%
2.6m Video Views with Taboola Ads Bouncs fate
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H greecefromhome

Watch, visit a n—y B Watch,
from home; > /| from home

= eece! - Greek YouTube Cragtor
T ey B8~ Stay safe, stay home. channel, from home.




ENDLESS
GREEK
SUMMER

E N D L E S S s e Evhi St surmenet
GREEK S
SUMMER L ¥

MARKETING GREECE

Greece is open to visitors, again.
A chance toimmerse yourself in its unique beauty and rich variety of islands, coastiines, mountains
and people. There's nothing quite like Greece in the summer to make you feel alive

RESTART CAMPAIGN
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DESTINATION

VO GREECE
DESTINATION HEALTH FIRST
OREECE

HEALTH FIRST

GREECE HEALTH FIRST CAMPAIGN
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" All you want is Greece.
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ALL YOU WANT IS GREECE
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does have _
a winter-

" LEARN MORE

NEPIOEPEIEE ANATOAIKHE MAKEAONIAL & OPAKHE « KENTPIKHE MAKEAONIAL + KPHTHE
BYTIKHE MAKEAONIAE * BEZEARIAE » HNEIPOY » ITEPEAL EAMABAE = NEAOMONNHIOY
AYTIKHE EAABAE » ATTIKHI + IONION NHEON * BOPEIOY AITAIOY o, NOTIOY AITAIOY
% g | supporied by
All you want ONASSIS
is GREECE FOUNDATION




Have a nice

greekend”

A delicious visit to Athens'
museums

Beautiful atriums and courtyards, balconies with breathtaking views and
green gardens have been shaped as part of museum premises in
Athens promise to offer you relaxing spots before or after your culture-
oriented visits.

Get Inspired

VIEW ALL

Museum cafés in Athens

Beautiful atriums and courtyards, balconies and lush
gardens, properly adjusted to give you a rest before or

after your visit to the museums of the Greek capital.

48 hours in Thessaloniki

Thessaloniki of the Arts

Thessaloniki is the ideal destination if you're in the mood

for a weekend excursion or a three-day trip. Here are a few

Neighbourhoods in Athens

tips about how to make the most of your available time

even if you can only spend a few hours there.

9

reekend”

* end your week like a greek




Greece You Will Want To Stay Forever Campaign All you want is Greece.

you will want to stay forever

%
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GREECE e necon

YOU ARE ON SPRING MODE
change season to see what’s on

%* Amazing Destinations
) : P )

Gastronomy Culture Activities Leisure Nature

Religious
Tourism




GREE T E PLACES TO GO WHAT T0 DO USEFUL INFORMATION EVENTS BLOG B

Welcome to our blog

22/3 16/3
2022 2022
BLOG BLOG

Blossom Peach Trees Easter in Greece
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Everything you need to know
wut coronavirus, to enjoy your tme
eece, whie staying safe every day,

o

IN GREECE %3

Explore Greece!

All you want is Greece.

Enjoy your trip in Greece
safely with the
Official Destination app

powered by

e @


https://www.m-awards.gr/

SAFI WHAT IF... PASSENGER LOCATOR FORM

DESTINATION

GREECE

HEALTH FIRST

| WANT TO TRAVEL
TO GREECE.
CAN 1?

AIR LAND SEA QUERIES

GREECE HEALTH FIRST CAMPAIGN



Created by the Greek National Tourism Organisation U’K. Sus‘tainable Greece is a platform ﬁghllght ind
promote the many sustainable initiatives across Greece. With the aim of encouraging British llers tp\’lisit -
and explore Greece in a way that benefits and enhances local communities and natural beauty, wstainable
Greece platform hosts a variety of inspirational stories from across the country to demonstrateiow Greece is
looking to embrace the challenges of the future through a sustainable transformation of its fourism secto?. 1

Please select a tab below
to start your journey
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Visit Greece ©
30.4K subscribers

CUSTOMISE CHANNEL

visitgreecegr

VIDEOS PLAYLISTS COMMUNITY

CHANNELS 2821

Bmc

400 XA, 137
aKoAOUE

9oL aKohou

Iteihe pivopa & v

Visit Greece &
Toup pakTopeio

This is the official Visit Greece page, created by the
Greek National Tourism Organisation web team and
cared for by all those who love Greece!
www.visitgreece.gr/

Tsocha An. 7, Athens, Greece

Ako J o1 athensvoice, kalliopiperdiki, mando_nik +
26 akoun

BEITE TH METAOPAZH

@ ed e

16TV Touring Bro... Culture Bro... Greek brea... Skii

Kos | A Personal Affair - 15"

Greek 4 | Leros For You - 15" Greek 4 | Chios For You - 15"

345 views * 3 weeks ago 319 views * 3 weeks ago 329 views * 3 weeks ago
376 views * 3 weeks ago

Greek 4 | Samos For You -
15"

Khion Email

tGreece

Share your moments in Greece

=
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o
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Do you know

what's better than

weekena?

REECE i
[ —— T

#greekend! § #visitgreece
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GREECE

EAAHNIKOL
OPTANIZMOE Opyoviouss v Apdoes v
[OYPIIMOY

YnoiaKEs Ypecies

KaAég opicare otov EAAnvVIkO Opyaviouo Toupiopon

I'vwpioTe Tov EOT

EvnuEpwBEiE yia TG 606OEG T0L OPYaVIOHOD KABS KAl YIATIS Véeg
YN@IaKES LTIMOEOIES. [VGPIOTE TV BIGPNUICTIK KILTIAVIATNG XPAG
EMKOIVGVOTE £0KOAG Ha) Mg e BV KNK Vi T GUPRETOX TG
EmxepNOiG 0ag TG ABVEIG EXBETEIS, evnpeBEE Yia Ty TApOK
aiBag 1 OIKovoHIKlG VTOCTARENS TS EXENARANS I,

oppa Kataxopenong Ampudtey ToppeToxic oty ExBeon
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GREEK NATIONAL TOURISM ORGANISATION
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All you want
is Greece.

NATIONAL
TOURISM l
CRGANISATION,
wwwisitgreecegr

—_— ALO@NPLOTIKO UALKO ETIAEYHEVO KaL OXESLACHEVO HE

YVWHOVA TN BLWOLUOTNTA KAL TNV AEWPOPO AVATITUEN




ANIMATION

In cooperation with Animasyros “Hello Welcomes Kids to Greece”

“Greece. More than the eye can see”

Introducing Greece to a younger audience

Introducing Greece as an ever-evolving sustainable
destination, accessible all year round.
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ATHENS

MARATHON
THE AUTHENTIC

[REKO
ACROPOLIS
RALLY OF GODS
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WORLD'S
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MICHELIN
STAR

NATIONAL
D GEOGRAPHIC

TRAVELLER

MICHELIN . FOOD FESTIVAL

LE

GEORGE PERRIS

E A SUNSET IN GREECE

#visit ‘i‘
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ANABAOGMIZH T'PADEIOY NMAHPO®POPIQN EOT AEPOAPOMIQOY

EAAHNIKOXZ OPIFANIZMOZ TOYPIZMOY
GREEK NATIONAL TOURISM ORGANISATION




ANOITMA T'PADEIQN EOT AYZTPAAIAZ & IXTTANIAZ

GREECE




Kwwntikotnta - mpooAnyeLg

Data protection protocols, latpog epyaciag
529 SLaywVLOTLKEC SLaSLKACLEG

13.600 skkaBaploelc Samavwy

TaKtoToinon LooAoyLoPWY - TIPOUTIOAOYLOUOL
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World's Leading Tourism Board (2020, 2021)
Europe’s Leading Destinations (2021)

> Tourism Award Marco Polo 2022

& With thearecommendation of
nha - CEEC'S Tourism Cooperation

Tourism Award Marco Polo, «<EQvikol &
MepLpepeLlakol Opyaviopol ToupLopou”
(FTpawelo EOT Kivag, Mekivo, 2022).

BUXICX

AWARDS 2022

Visitgreece.gr Silver Best in Tourism &
Hospitality (2022)

24 AAKPIZEIX

*

XPONIA

tourism
AWARDS

Visitgreece Gold Tourism Award otnv
Katnyopta Website (2023)

Greekend Ermis Silver Award katnyopta
Touplopog (2022)

Y TRAVVY

AWARDS
Tpla xpuod BpaBeia yia tov poopLlopd EAASa (2021)

KaAUtepog TtpoopLopog otn MeaodyeLo

KaAUtepog TTpoopLopOG yia kKpouadLlépa o€ TTayKOOULO
enimnedo.

KaAUtepog TTIOAUTEANG TIPOOPLOHOG.
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<XTRAVEL AWARDS =

EMGSa o emtbupntdg poopLopog g
Eupwrng (2022).
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GRAND TRAVE
AWARDS 2023
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EMASa KaAUTEPOG TOUPLOTLIKOC TIPOOPLOpSC (2023)
EAANVLKA vnoLld KaAUTEPOG TIPOOPLOOG (2021)
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110 OMOP®PA TO ONEIPO THY ZQH2™.

GREECE

Johann Wolfgang Goethe

Greece.

EAAHNIKOX OPTANIZMOX TOYPIZMOY
GREEK NATIONAL TOURISM ORGANISATION

www.visitgreece.gr
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